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l~c)rr,:cr  Denver  Llusincss  Jout-1x11  l’ub-

lishcr Marirccn Rcgan S m i t h  has pur-
chscd  Cvloraclo  Parciit  Magazine  and
plans to use it ns the hse for a natioinvidc
chain of local pihlicnlions  T0r parents.

Smidl left t!x Business Journal last win-
lcr after nearly scvcn years as publisher  to
becollrc majority
owner  of lhc F o r t
Worth (Texas) Busi-
llCSS Ikss. She
installed former Dusi-
I~CSS Journal and
KUSA-TV  rcporkr
Greg Moss 3s co-pub-
lisher in Fort Worth.

Earlier this month,
PA. Regan Smith

Smilll purchased Colorado Parent, a IO-
year-old monthly magazirlc owned by Lar-
ry Garner, and armounccd phs to start
publishing two new magazines with the
same format for northern anti southern
Colorado. The prhlishcr  of (Zhlorx!o hr-
ent, which has 70,000 circulation, will be
Jill Ifess,  who recently  resigned as adver-
tising director at the 13usincss  Journal.

Smith is chairman and majority owner
of American Parent Communications
LLC, the holding compnlly that bought
Colorado Parent  and will launch tlic sislcl
pubticatiuns. Her partners include  Hess
and a Denver-based invcstmcnt  group
n a m e d  Kockmont  Vaiuc lnvcstors  Ltd.,
whose president is John Pfamxiistein.

‘fhe two new Colorado publications --
Northern  Colorado I’arenl,  based in Fort
Colhs and published by Jot Mivshck, and
Southern Colorado P;lrcnt,  published  by
hdary Ann Niblack and based in Colorado
Springs - will begin publication in Octo-
bcr, she said.

Smi:h said Colorado Parent  also wili
publish as many as tight free-standing
publicntions focusing on specific  pat-en!-
ing issues, including a financial g~iidc  fur
parents, baby guide for new parent!;,  dircc-

A recent  lssuo  of Colorado Parent

tory of rcsourccs, suIIinicr camp guitir: and
private school directory.

The holding company also plans to
acquire a number  of parenting;  publications
around the country, said Smith, who 1134
two children.

“There are about 100 parent publica-
tions, all individually ownecc’  she suid.
“ WC set a real opportunity in cc;nsolirlat-
ing ;I fragmented publications id~stry.”

She said her hope is that the national
chail; of parenting publicatiotl*j  will share
editorial and advertising coiltcnt  wlicrc
possible, but each publication will contin-
UC to IwJe  local conlcnt.

in addition, Smith Silid,  slle hopes the
lioidirig company will cxpanci irHo pro-
gramming for tclcvision,  radio ad cabic,
as wcli as the Internct,  arid will produce
piLWllfi~lg  trdc sllows and seminars.

“Wc wn~ to be a catalyst to bring parents
togcthcr and provide a forum to discuss the
issues ;mct challenges facing parents raising
children,” snid Stldh. “We want to bc the
place wlicrc  parents can get answers  to tlicir
qiicslions and bcconic bcttcr p;Ircnts.”


